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Background

Our story begins in 2001, when the 
London Restaurant Company Ltd. 
was formed in the United Kingdom, 
birthplace of the fi sh & chips tradition. 

We soon launched our fi rst outlet of 
London Fish & Chips in the prestigious 
Al-Faisaliah mall in the heart of 
Riyadh, capital city of Saudi Arabia. It 
wasn’t long before the restaurant had 
established itself as a fi rm favorite of 
the local population. The reaction was 
a taste of greater things to come, as 
we began opening popular outlets 
nationwide. Today customers can 
enjoy London Fish & Chips at every 
major shopping mall in Riyadh, Jeddah, 
Madinah, Khobar and Dammam.
   

With success in Saudi Arabia came 
further expansion abroad. We opened 
our fi rst outlet in Dubai, United Arab 
Emirates in 2004.  Demand for quality 
fi sh & chips soon led to additional 
outlets throughout the UAE. We’re now 
poised to expand even wider in the 
region and beyond.

London Fish & Chips has become a 
well-known and highly respected brand 
in the Gulf area thanks to a robust 
business strategy, a highly motivated 
management team and a commitment 
to providing fi rst-class food and 
exceptional service to our expanding 
customer base.   

the With success in Saudi Arabia came

Message From The Board
In 2001, London Fish & Chips set sail with plans to bring a British culinary delight to the shores of the Middle East and beyond. Today we can take pride in remarkable sustained growth within our industry, made possible by the creation of a dining experience second to none. Our restaurants now thrive throughout the United Arab Emirates, Kingdom of Saudi Arabia, and we recently expanded into Covent Garden – London, England. 

The future is bright. With our unique business profi le, the ongoing success of London Fish & Chips looks certain. 

We aim to continue our journey into regions both old and new, as research and development has us poised for further international expansion. So whether you’re interested in becoming avalued franchise partner, or simply wish to enjoy one of our delicious, healthy meals, we hope you enjoy learning more about London Fish & Chips and the exciting business opportunities we off er. 
Trust Your Senses! 

Yours Sincerely,
The Board of DirectorsLondon Business Group

MMMeMessssage From The Board

LONDON FISH & CHIPS CELEBRATE 10 

YEARS OF SUCCESS AND STEADY GROWTH

WELCOME

G
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The now-famous food combination 
known as “fi sh & chips” began 
somewhere in Britain in the middle of 
the 19th century, though no one is sure 
exactly when or where. A popular saying 
goes, “Fish & chips were not invented 
they were found.”

Fried potato wedges, or “chips”, were 
already a popular dish of the working 
classes before someone thought to 
serve them alongside battered white 
fi sh. In that moment of gastronomical 
genius, now lost to history, a delicious 
food tradition was born!

What we do know for certain is that a 
“fried fi sh warehouse” is fi rst mentioned 
in Charles Dickens’ classic London novel 
“Oliver Twist” in 1838. A little over 20 
years later, two men at opposite ends of 
the country could claim to have opened 
the fi rst proper fi sh & chips restaurant. 
But the concept really gathered steam 
at the end of the 19th century and 
thrived across a chain of fi sh & chips 

restaurants throughout the south of 
England, truly putting the meal on the 
map.

Since then, this humble-yet-noble 
fl avor combo has taken its homeland 
by storm. In 2011, over 600 million fi sh 
& chips meals were sold throughout 
the UK alone, proving that fi sh & chips 
are Britons’ favorite food. Elsewhere 
in the English-speaking world, such as 
Canada, Australia and New Zealand, the 
dish is also a perennial family favorite, 
served in thousands of pubs, diners and 
fast food eateries.

Now London Fish & Chips can take pride 
in bringing this tasty tradition to the 
Middle East, where locals are already 
hooked on the great taste, quality and 
aff ordability of our meals.

TThe now famous food combination

A TASTY AND 

TIMELESS TRADITION TrafalgarSucculent Haddock fi llet with crispy batter

D

Mayfair

Fresh battered tiger shrimps and chips
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Ibn Batuta, UAE

Deira City Centre, UAE

An established brand, 
with plans to expand

Since opening our fi rst restaurant in 
Riyadh, success has been both rapid and 
steady. 

London Fish & Chips now enjoys brand 
recognition throughout much of the 
Middle Eastern market. Our name and 
image are synonymous with high quality 
food and service, and our marketing 
team is continuously building on that 
brand recognition to increase our large 
customer base.

While we’re proud of our achievements 
to date, we’re not quite ready to rest on 
our laurels just yet. The future is bright, 
with plenty more challenges to meet 
and opportunities to seize.  

Ibn B

BRITISH FARE FINDS 

SUCCESS ON NEW SHORES
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Family-friendly

Our restaurants are planned with 
families in mind. We want the family 
dining experience to be fun as well 
as delicious. Each of our outlets is a 
welcoming, colorful place staff ed by 
employees who take pride in exemplary 
service to customers young and old. 

Ideally located

Since opening our fi rst restaurant in 
the Al-Faisaliah mall in Riyadh, we 
have continued to set up shop in the 
most high-profi le, appealing locations 
available. You will fi nd London Fish & 
Chips in all of the major malls in Saudi 
Arabia, the UAE, and now central 
London, ideally positioned for success.

Attractively designed

The look of our restaurants is modern 
and spacious both inside and out. The 
result is an inviting place to eat for our 
customers and a pleasant and effi  cient 
work environment for our employees. 
Consistent, contemporary branding 
ensures that our clientele identify their 
positive experience with the company 
identity.

OUR RETAIL 
ENVIRONMENT
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The success of any enterprise depends 
on assembling the right team for the 
challenge.

At London Fish & Chips, we look at 
prospective franchisees as important 
long-term partners and team members. 
They are key to reaching our goals.

We’re looking for talented and driven 
entrepreneurs who recognize the 
tremendous opportunity in becoming 
a restaurant owner/operator and want 
to join us on the exciting journey we’ve 
begun. 

Our commitment to excellence in 
all areas means we carefully assess 
potential franchisees to ensure that 
our culture and high standards will be 
maintained at every outlet.     

Selected candidates will have a proven 
track record of achievement as business 
owners or managers, and the fi nancial 
resources necessary to launch a 
successful franchise.

Once onboard, a franchisee can expect 
support every step of the way, with 
ideas, resources and expertise to help 
develop and grow the business.

We currently have franchisees in Dubai, 
Saudi Arabia and Abu Dhabi, and are in 
discussions with other interested parties 
regionally and internationally. 

We see the enormous potential in our 
company and have our sights set on 
bringing our brand to the world. 

ON THE LOOKOUT FOR 

FRANCHISE PARTNERS
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info@lbg3.com info@lbg3.com 
www.londonbusinessgroup.comwww.londonbusinessgroup.com

UK
Suite 239
Rosden House
372, Old Street
London EC1V 9LT

.UAE
PO Box 120918
Tel: +971 4 4479788
Fax: +971 4 4479789

Saudi Arabia
PO Box 970, Riyadh 
11391
Tel: +966 1 2102480
Fax: +966 1 2102477

LBG_Brochure_120303 ARTWORK.indd   12LBG_Brochure_120303 ARTWORK.indd   12 5/1/12   10:30 AM5/1/12   10:


